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AT A GLANCE 
 
General Business Confidence 
• Business confidence levels in Geelong continue to grow.  
• Most businesses anticipate sales and profits will increase next year.  
• The proportion of firms having high or very high future investment expectations 
(45%) remained similar to the four-year average (43.75%). 
• Fewer businesses than previously anticipate an increase in the number of their 
employees. 
• The proportion of firms expecting no change in employee numbers has 
increased to 48%, near to the four-year average of 47.5%.  
 
Business Performance 
• Fewer businesses are reporting declining sales.  
• Businesses reporting an increase in sales remained similar to 2016. 
• Although most businesses report an increase in profit, this proportion has 
declined between 2015-2017.  
• The proportion of businesses reporting no change or increased employment is 
similar to 2016.  
• The proportion of firms making sales outside Geelong and Melbourne increased.  
• Although the proportion of firms selling on the internet remains fairly constant, 
their internet sales are up - 29% of businesses now report that they generated 
50% or more of their sales online.  
 
Business Sentiment – Industry-Specific Results 
• The proportion of businesses with very high confidence levels doubled in the  
Government, Education, and Community Services and Retail Trade sectors. 
• Consistent sales expectations (2014-2017) for Business Professional and 
Commercial Services. 
• The proportion (78%) of Government, Education and Community Services 
expecting increased sales next year remains near the four-year average. 
• Retail Trade sales expectation bounce back to 2015 levels with 79% of firms 
expecting an increase in sales next year.  
 
Specific Issues 
• Competitor and local government continue as the top-two main barriers to 
business growth.  
• Geelong is viewed positively by an increasing proportion of people within 
Geelong, although only 38% Geelong businesses report that outsiders view 
Geelong positively.  
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BUSINESS SENTIMENT 
Confidence in the Geelong region 
 
Overall confidence levels of Geelong 
businesses continue to grow. The 
proportion with high or very high 
confidence increased from 31% in 2014 to 
41% in 2016. In 2017, high or very high 
levels of confidence represents 45% of 
responding businesses. This increase 
coincides with the proportion of 
respondents who have low or very low 
levels of confidence, falling from 25% in 
2014, to 14% this year. This is a very 
positive result, given the major structural 
changes currently occurring in Geelong. 
 
Sales expectations 
Most Geelong businesses (75%) expect 
sales to increase next year relative to this 
year. This proportion is slightly down on 
expectations in 2016 (79%), significantly 
down compared to 2015 (84%), but up 
4% compared to 2014. The proportion of 
businesses expecting sales to decline in 
2017-2018 rose from 9% in 2016 to 12% in 
2017.  
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Profitability expectations 
Most businesses expect profits to increase 
this year compared to last year. The 
proportion, however, has decreased 
significantly in 2017 (66%) compared to 
2015 and 2016 (77%). Businesses appear 
to expect that the slight decrease in sales 
will be accompanied by a decrease in 
profit. This year, 17% of businesses 
indicated they expect profits to decrease 
compared to the last financial year, 
which is higher compared to 10% in 2016.  
 
Business investment expectations 
Under half (45%) of respondents have a 
high or very high expectation of investing 
in their Geelong business in future. The 
proportion of such businesses has 
increased slightly since 2016 (42%). 
Overall, however, the proportion of 
businesses indicating high expectations 
for future investment has remained fairly 
consistent, at an average of around 44% 
across all four years. There has been a 
slight decrease in the proportion of 
businesses indicating low or very low 
levels of expected future investment, 
decreasing from 23% in 2016 to 21% this 
year.   
 
Employment expectations 
A lower proportion of Geelong businesses 
expect to increase employee numbers in 
the next 12 months with 37% this year  
compared to 46% in 2016. The proportion 
of businesses indicating the number of 
employees will remain similar in the next 
12 months has risen this year (48%) 
compared to 2016 (42%). The proportion 
of businesses expecting to decrease 
employee numbers has remained 
consistent over the 4 years. Overall, the 
expectation of increasing employee 
numbers has fallen significantly, indicating reduced confidence in employment 
prospects.  
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BUSINESS PERFORMANCE  
Sales performance 
Overall, Geelong businesses continue to 
report positive sales performances, with 
only a slight decrease in 2017 (69%) 
compared to 2016 (70%), but higher 
than in previous surveys. There was a 
significant fall in the proportion of 
businesses this year (16%) reporting a 
decline in sales compared to 
respondents in 2016 (23%).  
 
 
 
Profitability 
Most Geelong businesses report an 
increase in profitability, but the 
proportion has decreased from 61% in 
2017 compared to the previous two 
years (63% in 2016, 68% in 2015). The 
proportion of businesses indicating a 
decrease in profit fell from 24% in 2016 to 
21% in 2017, although this is higher 
compared to 2015 (16%). The proportion 
of businesses reporting no change in 
profitability has increased slightly from 
13% in 2016 to 18% this year.  
 
 
Employment 
The proportion of businesses reporting an 
increase or no change in employee 
numbers decreased slightly from 89% in 
2016 to 87% this year. This year, 3% more 
businesses report an increase in staff  
compared to 2016. The proportion of 
businesses reporting no change has 
decreased by 5% in 2016 compared to 
this year. There has been little change in 
the proportion of businesses reporting a 
decrease in employees from 2015 to 
2017, suggesting stabilisation of 
employee numbers. 
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Sales and purchasing performance 
 
There appears to be a 
minor shift towards making 
sales beyond the local 
areas of Geelong and 
Melbourne. In 2014, 21% of 
sales were made outside 
these areas, and this 
proportion has now risen to 25% in 2017, although there was a decrease in sales to the 
major market of Melbourne. 
 
On average for all years, 
approximately 49% of goods and 
services are purchased from the 
Geelong region. This has remained 
fairly consistent, but was higher in 
2015. The proportion of goods and 
services purchased from overseas has 
been on a downward trend, from 9% 
in 2014 to 6% this year. 
 
There has been a steady increase in 
the percentage of internet sales by 
Geelong businesses. Only 17% of 
businesses indicated that they 
generated 50% or more of their sales 
online in 2014. This proportion has risen 
to 29% of businesses in 2017.  
The proportion of businesses selling via 
the internet has only risen slightly, from 
55% in 2014 to 59% in 2016 and 2017. 
This may indicate that businesses who 
have previously generated sales online 
are taking even greater advantage of 
this sales and revenue channel.  
% of sales generated in? 2014 2015 2016 2017 
Geelong 60.0 59.3 62.9 60.9 
Melbourne 18.8 19.2 18.7 14.0 
Rest of Victoria 8.2 9.8 9.7 12.8 
Rest of Australia 8.9 7.9 7.4 9.1 
Overseas 4.1 3.8 1.3 3.3 
% 2014 2015 2016 2017 
Geelong 47.2 52.5 48.3 48.1 
Melbourne 25.2 25.9 26.4 26.4 
Rest of Victoria 4.7 3.4 4.7 6.0 
Rest of 
Australia 13.7 10.7 14.4 12.8 
Overseas 9.4 7.5 6.3 5.7 
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INDUSTRY BUSINESS SENTIMENT ANALYSIS 
Confidence in the Geelong region 
There was a significant improvement in high and very high levels of confidence in the 
Geelong business environment for Retail Trade, doubling from 18% in 2016, to 36% in 
2017. However, the lowest level of confidence is also observed in Retail Trade (21%) 
compared to the other sectors, which reveals both optimistic and pessimistic 
responses in one sector. Nonetheless, confidence levels have generally improved for 
Retail Trade in 2017 compared to 2016. Confidence levels have remained fairly 
consistent over the years for both the Business Professional and Commercial Services, 
and the Government, Education and Community Services sectors. 
What is your level of confidence in the Geelong 
region's business environment next year? 
Low or 
Very low Medium 
High or 
Very high 
Grand 
Total 
Business professional and commercial services 14% 46% 40% 100% 
2014 10% 55% 34% 100% 
2015 13% 46% 41% 100% 
2016 18% 38% 44% 100% 
2017 15% 41% 44% 100% 
Government, education and community services 18% 49% 33% 100% 
2014 24% 57% 19% 100% 
2015 17% 42% 42% 100% 
2016 22% 44% 33% 100% 
2017 10% 52% 38% 100% 
Retail trade 36% 38% 26% 100% 
2014 42% 42% 17% 100% 
2015 36% 18% 45% 100% 
2016 41% 41% 18% 100% 
2017 21% 43% 36% 100% 
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Sales expectations 
Sales expectations for Business Professional and Commercial Services businesses in 
Geelong has remained fairly consistent over the four years, with only a slight decrease 
in the proportion expecting sales to increase (79%) in the 2017 survey, compared to 
responses in 2016 (80%). There has been similarly consistent sales expectations for 
Government, Education and Community Services businesses when comparing 2016 
and 2017 responses (a decrease of 1%), but this is significantly lower than 2015. Retail 
Trade indicates the largest increase in sales expectations, up 13% between the 2016 
(58%) and 2017 (79%) surveys, bringing it closer to the levels reported in 2015. 
How do you expect sales will trend next year 
compared to this year? Decrease 
No 
change Increase 
Grand 
Total 
Business professional and commercial services 7% 12% 81% 100% 
2014 11% 8% 81% 100% 
2015 4% 15% 81% 100% 
2016 6% 14% 80% 100% 
2017 9% 12% 79% 100% 
Government, education and community services 9% 13% 78% 100% 
2014 19% 14% 67% 100% 
2015 4% 8% 88% 100% 
2016 11% 11% 79% 100% 
2017 4% 17% 78% 100% 
Retail trade 17% 20% 64% 100% 
2014 22% 26% 52% 100% 
2015 10% 10% 80% 100% 
2016 16% 26% 58% 100% 
2017 14% 7% 79% 100% 
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Profitability expectations 
Retail Trade optimism about profitability increases has improved significantly in the 
2017 survey (up from 53% in 2016 to 71%), and is higher than all previous surveys. 
Expectations have remained fairly consistent over four years for Government, 
Education and Community Services, although down slightly in the 2017 survey 
compared to the previous two. Profit expectations for Business Professional and 
Commercial Services has fallen significantly by 13%, and is 69% in the 2017 survey 
compared to 82% in 2016. Indeed, expectations in the 2017 survey are the lowest 
compared to all previous years. 
Compared to last financial year, how do you 
think profitability will trend this year? Decrease 
No 
change Increase 
Grand 
Total 
Business professional and commercial services 11% 10% 78% 100% 
2014 17% 6% 77% 100% 
2015 7% 11% 83% 100% 
2016 8% 10% 82% 100% 
2017 14% 17% 69% 100% 
Government, education and community services 13% 16% 71% 100% 
2014 18% 14% 68% 100% 
2015 9% 17% 74% 100% 
2016 11% 16% 74% 100% 
2017 13% 17% 70% 100% 
Retail trade 27% 15% 58% 100% 
2014 38% 8% 54% 100% 
2015 30% 10% 60% 100% 
2016 21% 26% 53% 100% 
2017 14% 14% 71% 100% 
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Business investment expectations 
Government, Education and Community Services businesses indicate an overall 
improvement in expectations about future business investment, with increases in the 
2017 survey compared to 2016 for high or very high prospects (52%, up from 44%), and 
for neither low nor high prospects (43%, up from 28%). Similar improvements are 
notable for Retail Trade, where the percentage indicating high or very high prospects 
in the 2017 survey (43%) is the highest it has been in three years. Expectations about 
future business investment has remained fairly consistent between 2016 and 2017 
surveys for Business Professional and Commercial Services businesses, but expectations 
are lower than they were in 2014 and 2015. 
What are your prospects for future investment 
in your business? 
Low or 
Very low 
Neither low 
nor high 
High or 
Very high 
Grand 
Total 
Business professional and commercial services 24% 33% 43% 100% 
2014 26% 21% 52% 100% 
2015 19% 36% 44% 100% 
2016 27% 37% 35% 100% 
2017 24% 39% 37% 100% 
Government, education and community services 19% 33% 48% 100% 
2014 33% 24% 43% 100% 
2015 12% 36% 52% 100% 
2016 28% 28% 44% 100% 
2017 5% 43% 52% 100% 
Retail trade 31% 37% 32% 100% 
2014 38% 38% 25% 100% 
2015 18% 45% 36% 100% 
2016 32% 37% 32% 100% 
2017 29% 29% 43% 100% 
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Employment expectations 
 
Business professional and commercial services remains confident that employee 
numbers will increase in the coming year, with 51% of this sector expecting to increase 
employee numbers. Generally, the Government, education and community services, 
as well as the Retail trade industry sectors are, on average, not expecting employee 
numbers to change much. Very few in any industry sector are expecting employee 
numbers to decrease. Further, the proportion of both Retail traders and Government, 
education and community services that were expecting employee numbers to 
decrease, has more than halved in both sectors. Within the Retail trade sector falling 
from 16% in 2016 to 7% this year, and within the Government, education and 
community services sector, falling from 15% to 5%. 
     
Do you expect the number of employees in your 
business to increase or decrease over the next 12 
months? Decrease 
No 
change Increase 
Grand 
Total 
Business professional and commercial services 2% 50% 48% 100% 
2014 3% 47% 50% 100% 
2015 0% 56% 44% 100% 
2016 0% 49% 51% 100% 
2017 4% 44% 51% 100% 
Government, education and community services 8% 55% 37% 100% 
2014 5% 50% 45% 100% 
2015 9% 55% 36% 100% 
2016 15% 55% 30% 100% 
2017 5% 59% 36% 100% 
Retail trade 12% 57% 31% 100% 
2014 17% 50% 33% 100% 
2015 0% 70% 30% 100% 
2016 16% 53% 32% 100% 
2017 7% 64% 29% 100% 
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INDUSTRY BUSINESS PERFORMANCE ANALYSIS 
Sales performance 
Almost 80% of Business Professional and Commercial Services businesses saw an 
increase in sales in the 2017 survey, which is the highest in four years. For Retail Trade 
there is wide split in the 2017 responses, with 57% experiencing an increase and 29% 
experiencing a decrease in sales in 2017 compared to the previous year. This split has 
improved compared to 2016, where it was 53% and 42% respectively. Notable 
improvements are indicated in the 2017 survey for Government, Education and 
Community Services. Their sales increased by 5% compared to the 2016 survey, and 
fewer reported a decrease in sales (4% in the 2017 compared to 26% in 2016. 
Compared to the previous year, how did sales 
trend last year? Decrease 
No 
change Increase 
Grand 
Total 
Business professional and commercial services 17% 10% 73% 100% 
2014 15% 8% 77% 100% 
2015 17% 18% 64% 100% 
2016 21% 4% 75% 100% 
2017 18% 4% 78% 100% 
Government, education and community services 19% 22% 59% 100% 
2014 41% 9% 50% 100% 
2015 9% 26% 65% 100% 
2016 26% 16% 58% 100% 
2017 4% 33% 63% 100% 
Retail trade 37% 10% 52% 100% 
2014 50% 13% 38% 100% 
2015 10% 10% 80% 100% 
2016 42% 5% 53% 100% 
2017 29% 14% 57% 100% 
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Profitability 
Business Professional and Commercial Services businesses in Geelong have indicated 
a significant increase in profitability in the 2017 survey (72%) compared to 2016 (65%), 
which brings profitability closer to the higher levels reported in 2014 and 2015. Retail 
Trade had a significant jump in reported profitability, up 15% to 57% compared to the 
2016 survey and approaching the highest profitability reported in the 2015 survey. 
There has also been a significant reduction in Retail Trade businesses reporting a 
decrease in sales, down 13% to 29% compared to the 2016 survey. Government, 
Education and Community Services businesses report the highest profitability in 2016 
and 2017 surveys compared to 2014-15, but there has been a drop of 4% between the 
2016 (63%) and 2017 (59%) surveys. 
Compared to the previous year, how did 
profitability trend last year? Decrease 
No 
change Increase 
Grand 
Total 
Business professional and commercial services 18% 10% 72% 100% 
2014 21% 5% 74% 100% 
2015 13% 12% 75% 100% 
2016 23% 12% 65% 100% 
2017 14% 14% 72% 100% 
Government, education and community services 16% 31% 53% 100% 
2014 29% 29% 43% 100% 
2015 22% 30% 48% 100% 
2016 11% 26% 63% 100% 
2017 5% 36% 59% 100% 
Retail trade 41% 12% 47% 100% 
2014 52% 9% 39% 100% 
2015 30% 10% 60% 100% 
2016 42% 16% 42% 100% 
2017 29% 14% 57% 100% 
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Employment 
Retail Trade businesses reported a significant improvement in employment 
performance overall, with the proportion indicating higher employee numbers in the 
2017 survey, increasing by 6% to 29%, and a 13% reduction in those indicating a 
decrease. There was a marginal increase in Government, Education and Community 
Services businesses increasing staff, but also a significant rise in the 2017 survey of 
those indicating a decrease in staff (12%, up from 4% in 2016). Similarly, there was a 
moderate rise in Business Professional and Commercial Services businesses indicating 
a decrease in staff (10%, up from 7% in 2016), and a minor drop of 1% indicating an 
increase between the 2017 survey (31%) and 2016 (32%). 
Has the number of employees increased or 
decreased over / the last 12 months? Decreased 
No 
change Increased 
Grand 
Total 
Business professional and commercial services 9% 56% 35% 100% 
2014 13% 54% 34% 100% 
2015 8% 53% 39% 100% 
2016 7% 61% 32% 100% 
2017 10% 58% 31% 100% 
Government, education and community services 11% 50% 39% 100% 
2014 8% 50% 42% 100% 
2015 16% 38% 46% 100% 
2016 4% 65% 30% 100% 
2017 12% 56% 32% 100% 
Retail trade 21% 59% 21% 100% 
2014 22% 63% 15% 100% 
2015 33% 33% 33% 100% 
2016 20% 65% 15% 100% 
2017 7% 64% 29% 100% 
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Sales and purchases performance 
 
For ALL years of measurement, 
the Accommodation and Food 
Services industry sector has 
apparently utilised the internet to 
generate sales more-so than any 
other industry sector (73% of this 
industry sector).  
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ETHICS AND SOCIAL RESPONSIBILTY  
 
There has been no change in the perception 
of Geelong businesses that social responsibility 
is essential for long-term profitability, with most 
businesses (about 90%) agreeing in the two 
years this question has been asked. 
 
 
 
Similarly, most businesses (87%) indicate social 
responsibility is critical to their long term survival, 
with only a minor decrease in 2017 (86%) 
compared to responses in 2016 (88%). 
 
 
 
Most businesses (83%) agreed that their 
effectiveness can be impacted to a great 
extent by their ethical and social responsibility. 
This has increased in 2017 (87%) compared to 
2016 (81%), which may indicate a slightly 
improved recognition of the link between 
business effectiveness and ethical/ social 
responsibility. 
 
 
Similarly, most businesses (81%) agree that social 
responsibility and profitability can be 
compatible. This view increased significantly in 
2017 (86%) compared to 2016 (78%), which 
further supports the conclusion that businesses 
are increasingly seeing a link between good 
business and ethics/social responsibility. 
 
  
The ethics and social 
responsibility of a firm 
is essential to its long-
term profitability All 2016 2017 
All 100 100 100 
Agree 90.2 90.8 89.6 
Neither disagree or 
agree 4.2 3.1 5.7 
Disagree 5.5 6.2 4.7 
Business ethics and 
social responsibility are 
critical to the survival of 
a business enterprise All 2016 2017 
All 100 100 100 
Agree 86.86 87.69 85.85 
Disagree 6.78 6.154 7.547 
Neither disagree or 
agree 6.356 6.154 6.604 
The overall 
effectiveness of a 
business can be 
determined to a great 
extent by the degree to 
which it is ethical and 
socially responsible All 2016 2017 
All 100 100 100 
Agree 83.4 80.8 86.7 
Neither disagree or 
agree 8.1 10 5.7 
Disagree 8.5 9.2 7.6 
Social responsibility 
and profitability can be 
compatible. All 2016 2017 
All 100 100 100 
Agree 81.3 77.7 85.7 
Neither disagree or 
agree 11.9 16.2 6.7 
Disagree 6.8 6.1 7.6 
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SPECIAL QUESTIONS 
Business barriers 
Businesses were asked if there were “any 
specific challenges or barriers that you 
believe will hinder the growth of your business 
over the next financial year (2017-2018)?” 
One in 5 business (20%) indicated that the 
biggest challenge was the number of 
competitors, and 12% indicating that aspects 
of government formed a barrier or created 
challenges. 
 
 
 
 
 
 
Businesses were asked “What services / 
support do you think would best assist 
the growth and development of 
businesses in the Geelong region?” The 
most important support mechanism 
identified by 10% of respondents was 
to support buying locally. This was 
followed by a need to reduce 
government red tape (8%), and a 
desire to have improved technology 
and internet services (8%). 
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Perceptions of Geelong 
There has been an increase in 
the proportion of respondents 
believing people from within 
Geelong (with whom they do 
business) have had a positive 
perception of Geelong over the 
last 4 years. Less than half (46%) 
believed this in 2014, and that 
proportion has steadily risen 
each year to 74% in 2017. 
Similarly, there has been a 
steady decline in the proportion 
of businesses believing local 
perceptions of Geelong 
businesses is negative. 
 
 
The proportion of businesses 
reporting positive perceptions 
from people outside Geelong 
(with whom they do business) 
has plateaued at 38% for 2016 
and 2017. Similarly, the 
proportion reporting that 
people outside Geelong had 
negative perceptions declined 
from 28% in 2016 to 27% in 
2017. Generally, over the four 
years, Geelong businesses 
believe there has been a 
gradual but steady 
improvement in the 
perceptions of their businesses 
by clients outside Geelong,  
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The following table compares the three key industry sectors in terms of the perception 
of Geelong by people within Geelong in 2017. Government, Education and 
Community Services businesses indicated the highest positive perception (64%), with 
Business Professional and Commercial Services only marginally lower (61%). These 
percentages are, however, lower than the average for all 2017 respondents at 74% 
noted above. Retail Trade businesses, by contrast, indicated quite a low ‘positive’ 
perception (38%), with many more believing Geelong people have neither a 
negative or positive view. 
The perception of Geelong by people from WITHIN 
GEELONG is (%).     
Row Labels Negative 
Neither negative 
or positive Positive 
Grand 
Total 
Business professional and commercial services 17.90% 21.40% 60.70% 100.00% 
Government, education and community services 19.05% 16.67% 64.29% 100.00% 
Retail trade 19.70% 42.42% 37.88% 100.00% 
 
The following table compares the three industry sectors in terms of the perception of 
Geelong by people outside Geelong in 2017. Government, Education and 
Community Services businesses indicated the highest positive perception (37%), which 
was slightly lower than the average for all 2017 respondents at 38% noted above. The 
other two sectors indicated quite a low ‘positive’ perception compared to the 2017 
survey average. Indeed, both indicated that people outside Geelong are more likely 
to have a negative perception compared to the 2017 survey average. 
The perception of Geelong by people from 
OUTSIDE GEELONG is (%).     
Row Labels Negative 
Neither negative 
or positive Positive 
Grand 
Total 
Business professional and commercial services 39.30% 34.93% 25.76% 100.00% 
Government, education and community services 28.92% 33.73% 37.35% 100.00% 
Retail trade 34.85% 37.88% 27.27% 100.00% 
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ABOUT THE SURVEY 
As previously, the 2017 results cannot be generalised beyond the sample. Data about 
the characteristics of the sample are provided in the following tables. 
Over the past four years, 654 businesses have 
responded to the survey, with 123 of those 
responding in 2017. The rate of response was 
highest in 2014 (n=194).  
The following table and figure present the 
number of responses for each industry sector 
over the 4 years. The counts are low in some 
sectors, so industry comparisons in later 
sections omitted Primary Industries; Service 
Trades, Electricity, Gas, Construction and 
Wholesale Trade; Manufacturing, Transport and Storage; Accommodation and Food 
Services; and Other Services.   
Number of businesses responding  All 2014 2015 2016 2017 
All 654 194 186 151 123 
Business professional and commercial services 274 80 87 59 48 
Accommodation and Food services 39 13 7 9 10 
Government, education and community services 110 24 37 23 26 
Service trades, electricity, gas, construction and wholesale 
trade 31 9 11 8 3 
Manufacturing, transport and storage 60 17 18 18 7 
Retail trade 74 27 12 20 15 
Other services 57 21 12 13 11 
Primary Industries 9 3 2 1 3 
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Industry representation over the 4 years has remained relatively unchanged. The top 
three sectors are Business Professional and Commercial Services (42% of all 
businesses), Government, Education and Community Services (17% of all businesses), 
and then Retail Trade (11% of all businesses). 
 
The following table shows that 80% of organisations employed less than 50 people, 
which has remained consistent over the four years. Most businesses (almost one out of 
every five or 20%) indicated they were sole-proprietors. Over the 4 years, an average, 
6% indicate they responded for an organisation employing 200 or more people. The 
proportion of organisations 
in each size category has 
remained relatively 
consistent over the four 
years of the survey. 
Number of employees All 2014 2015 2016 2017  
 Count (%) ALL     Cumulative 
All Count (%) 653 (100%)  
194 
(100%)  
186 
(100%)  
151 
(100%)  
122 
(100%)  % 
0 people (sole-proprietor) 122 (18.7%)  42 (22%)  26 (14%)  33 (22%)  21 (17%)  19% 
1-4 people 140 (21.4%)  42 (22%)  42 (23%)  33 (22%)  23 (19%)  40% 
5-9 people 97 (14.9%)  23 (12%)  28 (15%)  25 (17%)  21 (17%)  55% 
10-19 people 90 (13.8%)  34 (18%)  26 (14%)  16 (11%)  14 (11%)  69% 
20-49 people 85 (13.0%)  24 (12%)  29 (16%)  15 (10%)  17 (14%)  82% 
50-99 people 57 (8.7%)  18 (9%)  13 (7%)  12 (8%)  14 (11%)  91% 
100-199 people 23 (3.5%)  5 (3%)  7 (4%)  5 (3%)  6 (5%)  94% 
200 people or more 39 (6.0%)  6 (3%)  15 (8%)  12 (8%)  6 (5%)  100% 
 
 
